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What are price-codes?

 used by a buyer (bookseller or private collector), to 
keep the purchase-price secret

 usually consist of a 10-letter code-word representing 
the numerals 1–9 and 0 (i.e. if the code-word is 
“MANUSCRIPT”, then “M”=1, “A”=2, “N”=3, etc.)

 sometimes symbols or a non-Latin alphabet are 
used



  
The only detailed study of 
price-codes

Some collectors, dealers, 
and their code-words



  Code-words and their users Examples using symbols



  Some 20th-century examples



  

Reasons to care about price-codes (and related marks)

 they are provenance in themselves

 they may lead the researcher to previous 
provenance

 they may lead the researcher to a previous 
catalogue description containing useful information, 
such as a previous state of the book (e.g. before 
rebinding), and work done by a previous cataloguer 
(e.g. identification of heraldic arms)



  A mark characteristic of books sold by Quaritch in the 1920s and ‘30s



  Quaritch: price-code using symbols, and stock-number



  
Maggs Bros: price-codes, sometimes with the acquisition-date



  H.P. Kraus: dated collations, inventory numbers, and price-codes 
(usually erased)



  The position in the book and on the page or pastedown can be crucial



  

What to record:

 content (a transcription)

 medium (pencil, pen, crayon)

 position in the book, and position on the page

 estimate of date and country

 photos are highly desirable, preferably including a 
full-page view



  [excerpt from Peter Kidd, Medieval Manuscripts from the Collection of T.R. Buchanan in the Bodleian 
Library, Oxford (Oxford, 2001), p.xxiv]

By collecting examples, patterns and identifications emerge:


